
Welcome to BTEC L1/L2 Travel and 
Tourism 

Can you guess…

1) How many people (from outside the UK) were forecast to visit the UK in 2018?

2) How much money do you think these people spent in our economy (hotels, 
food, visitor attractions)?

3) How much money do you think people who live in the UK spent on 
accommodation (hotels, camping etc) in the UK in 2017?

4) How many jobs in the Travel & Tourism Industry can you name?

Note – the travel trends for 2019 haven’t been released yet









How you are assessed…..
Component 1: Travel and Tourism Organisations and Destinations

- Piece of “coursework”

- Worth 30% of overall qualification

- Completed during lesson time

- Marked by me and then a sample sent to exam board for checking 

Learning Aim  A Assessment - choose a real travel or tourism organisation and carry out some research 

to improve your knowledge of travel and tourism organisations and how different organisations work 

together. 

For example students have researched Alton Towers or Drayton Manor and produced a word document 

outlining who owns it, the mission statement, the aims and objectives. They have then looked at two 

other organisations that work with the attraction (e.g. Jubilee Fireworks provides the firework display at 

Alton Towers bonfire night) and commented on how they help them achieve their aims and objectives.



How you are assessed…..

Component 1: Travel and Tourism Organisations and Destinations

Learning Aim B Assessment - choose and research a UK tourist 
destination and produce an information pack that evaluates the 
appeal of the destination for different types of visitors.

Students have produced an information booklet on destinations 
such as London, York, Birmingham, Cardiff and Edinburgh. They 
have research the attractions, the facilities and the accommodation 
in the destination making recommendations on which tourist type 
would go there. 



How you are assessed…..
Component 2: Influences on Global Travel and Tourism

- Exam 
- Worth 40% of overall qualification 
- Can be sat in February / May 

What you will learn about:
• Factors that influence global travel and tourism e.g. economic, media, political, 

natural disasters and health risks. 

• Students have researched things like the impact of terrorism on places like 
Tunisia, flooding and the impact it has had on UK tourist destinations and 
relevant infectious diseases and the impact they have had on the tourism 
industry 

• Possible impacts of tourism and how to manage them e.g. environmental 
impacts e.g. erosion and pollution; financial impacts e.g. job creation and 
economic leakage; social impacts e.g. anti-social behaviour and education 



How you are assessed…..
Component 2: Influences on Global Travel and Tourism

What you will learn about continued:

• Sustainable Tourism – making sure there are tourism 
destinations there for future generations to enjoy

• Tourism development – focusing on destinations like Blackpool 
and Benidorm and looking at how they developed from small 
fishing villages into the destinations we know today

• The role of local and national governments in destination 
management

• The importance of partnerships in destination management



How you are assessed…..
Component 3: Customer Needs in Travel and Tourism

- Piece of “coursework”
- Worth 30% of overall qualification
- Completed during lesson time
- Marked by me and then a sample sent to exam board for checking 

Learning aims

Learning Aim A Assessment - Investigate how market research is carried out by a travel and tourism 
organisation.

Students look at how organisations such as Jet2, Premier Inn, Alton Towers or Drayton Manor use 
primary and secondary research to find out what their customers needs are and then plan how to meet 
them

Learning Aim B - Explore how to meet the needs and preferences of travel and tourism customers by 
planning a holiday for them.



How you are assessed…..
Component 3: Customer Needs in Travel and Tourism

Learning Aim B - Explore how to meet the needs and 
preferences of travel and tourism customers by planning a 
holiday for them.

Students are given 4 scenarios to choose from e.g. a business 
trip to New York and have to research and plan the holiday by 
finding flights, accommodations, attractions etc. They 
undertake the role of the travel agent and write an email to 
the customer and produce a holiday plan for them.



Resources used in lesson 

•Structured and taught lessons for theory 

•Up-to-date destination case studies 

•Newspaper articles on recent events in the industry e.g. 
bankruptcy of Thomas Cook 

•Student’s own experiences

•Computer based research e.g. destination research, natural 
disasters

•Travel & Tourism related programmes / videos



Progression

•A / AS level Travel and Tourism

•Vocational Courses in Travel and Tourism

•Apprenticeships

•Clear progression leading to higher education 

•Multitude of careers in the UK and Global Travel and 
Tourism industry 



Any questions??

Any queries
l.horner@cannockchase-high.staffs.sch.uk


